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Construction salvage, good will and dehumidifiers too

By Karen Klages

Tribune staff reporter

This week, we hear from read-
ers about a “green” Habitat for
Humanity program that lets
folks donate used/surplus
building materials and/or buy
them (and contribute to Habi-
tat’s works at the same time)
and about the lack of green-ness
in some older dehumidifiers.

A possible topic for future "Liv-
ing the Green Life" articles —
what to do with usable construc-
tion and home improvement ma-
terials: Donate them to Habitat
for Humanity’s ReStore.

I work for ReStore Elgin. We
are a building material resale
shop — sort of a Goodwill ver-
sion of The Home Depot. We have
20,000 square feet — everything
in the store has been donated by
contractors, manufacturers, re-
tailers, distributors and home-
owners. We have doors, windows,
flooring, tile, carpet, light fix-
tures, furniture, appliances,
plumbing, electrical, lumber,
trim, millwork, air conditioners,
etc.

Much of what has been do-
nated would otherwise be
dumped in landfills (the Kane
County recycling coordinator es-
timates that 80,000 tons of con-
struction waste goes into Kane
landfills each year).

Those donating get a tax de-
duction. We sell the stuff at bar-

gain prices to the general public
(some of our customers otherwise
would not be able to afford such
items). And profits build Habitat
homes in the area. Everyone
wins.

The environment is a big win-
ner. Especially in our upper-in-
come areas, where people are re-
modeling entire kitch-
ens for aesthetic rea- 1
sons — i.e., they don’t
like the stain color.
They are tearing out
perfectly good cabi-
nets, granite counter-
tops and appliances.
ReStore takes all of
that.

ReStoreisa branded
concept of Habitat for
Humanity. There are
several in Illinois, but
only two in the Chicago area —
one in Gurnee (north) and ours
in Elgin (west).

— Jan Miller, marketing and
procurement director; Habitat

for Humanity’s ReStore, Elgin

H&G says: The Habitat ReStore
in Elgin opened in April of last
year and already has kept 144
tons of construction/home ma-
terials from entering area land-
fills. And it has raised/netted
$69,950 (of its $110,000 goal)
toward the building of a Habitat
home in the Northern Fox Val-
ley region, Miller told us in fol-
low-up correspondence. Shop-
pers can find a bonanza of prod-
ucts at great prices: Full sets of
gently used maple or oak Kkitch-

LIVING THE
GREEN LIFE

en cabinets sell for $350 to
$1,200. Brand-new ranges from a
construction contractor who
overbought were selling re-
cently for $400. It is important to
note, though, that supplies are
changing all the time.

860 N. State St., Elgin, 847-742-
9905, www.restoreelgin.org

The Habitat Re-
Store in  Gurnee
(which also opened in
2006, but moved here
from a location in
North Chicago, where
it had been located
since 1992) likewise
focuses on building
materials (doors, win-
dows, etc.). But it also
sells quite a bit of
flooring (carpeting
and vinyl), a limited
selection of furniture and,
often, a quirky shipment of this
or that.

The store recently got 12,000
new wooden toilet seats, now
selling for $3 each. And: a huge
stash of environmentally
friendly cleaning products —
concentrated liquid soaps to
clean walls and floors, a hard-
wood floor stripper, etc. Profits
benefit Habitat projects in Lake
County.

3545 Grand Ave., Gurnee, 847-
249-3160, www.habitatlc.org

And a final note: There is an-
other “store” for used/surplus
construction materials in the
Fox Valley, unrelated to Habitat.
It’s called the ReUselt Center,
and it sells similar building ma-

Reader’s green tip

My grandmother, Josephine,
used to cut strips from bread
wrappers, then crochet them
into round rugs. They were
washable and would last for
years.

| still have a brightly colored
one.

— Carol Thomas, Schaumburg

Want your own

string-bag set?

Keep your e-mails coming, tell-
ing us of things you do or
things you have found to live
more greenly (in 100 words or
less). We'll pick a random e-
mail and send you your own
set of five string bags and stuff
sack from reusablebags.com
so you don't have to use plastic
ones stores provide.

By Monday, send e-mails to:
home&garden@tribune.com,
with “Green ideas” in the sub-
ject line.

terials/home-improvement
items at discount prices.

Profits benefit the Mid-Valley
Neighborhood Improvement
Association, which helps low-
income homeowners make
emergency repairs to their
homes.

1530 Hubbard Ave., Batavia,
630-761-4240

I saw immediate energy sav-
ings by replacing an old dehu-
midifier. Replacing old refrigera-
tors is often suggested, but a de-
humidifier can use as much ener-
gy as a refrigerator, and I'm sure
therearea lot of old units still be-
ing used. Since an ENERGY
STAR-rated dehumidifier would
cost less than $200, it could pay
for itself'in one summer.

— Jan Murin, Racine, Wis.

H&G says: We asked Andrew
Fanara, ENERGY STAR prod-
uct development team leader,
U.S. Environmental Protection
Agency, to talk to us about dehu-
midifiers.

“A dehumidifier is a stand-
alone appliance that removes
water from the air to reduce hu-
midity. It does this by moving
air over a surface that is colder
than the air’s temperature,
which allows moisture to con-
dense out. In some cases, special
dehumidification devices are
integrated with cooling or heat-
ing systems. These types of de-
vices are not covered under the
ENERGY STAR specification,”
says Fanara, who notes that de-
humidifiers are often used in
basements and other parts of
the house “where reducing the
relative humidity will make the
home more comfortable and
help reduce mold growth.”

The dehumidifier is similar
in nature to an air conditioner,
Fanara continues, “because it
cools air to release its moisture,
but differs in that it heats the air

back up before returning it to
the room.”

As for energy use, Fanara
says: “It is, in fact, true that de-
humidifiers typically use more
energy than a refrigerator. In
some cases, a dehumidifier can
use more than four times as
much energy than a refrigera-
tor.

“However, ENERGY STAR-
qualified dehumidifiers have
more efficient refrigeration
coils, compressors and fans
compared to conventional mod-
els. This means that ENERGY
STAR models use about 10 per-
cent to 20 percent less energy to
remove nearly the same amount
of moisture as a similarly sized
conventional unit.

“For example, a 40-pint EN-
ERGY STAR-qualified dehu-
midifier can save roughly $20
per year, or up to $200 over its
lifetime,” Fanara says.

In October 2006, a more strin-
gent specification was insti-
tuted for ENERGY STAR-quali-
fied dehumidifiers — a specifi-
cation that is about 10 percent
greater in efficiency standards
compared to previous ENERGY
STAR-qualified dehumidifiers,
Fanara continues. “So if you are
replacing an older dehumidifi-
er with a brand new ENERGY
STAR-qualified one, the energy
savings will be even higher than
before.”

For more information, visit
www.energystar.gov/dehumidifi-
er.
kklages@tribune.com
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TRY IT o ‘Sorry, you have
e to have your
designer call...” Often this is
what today’s do-it-yourself
designers hear when they seek
upscale home furnishings and
fabrics advertised in shelter
magazines. That’s frustrating
for the DIY-ers. But L.A. Design
Concepts, a full-service interior
design company based in Los
Angeles, has started providing
a letter of introduction for
clients, enabling them to gain
access to local design center
showrooms across the country,
such as those in The Merchan-
dise Mart here.
This letter states that holders
of the letter are clients of L.A.
Design Concepts and requests
that showrooms provide tear
sheets and ordering informa-
tion on items selected. L. A.
Design Concepts then handles
purchasing, billing clients 20
percent over wholesale cost.
The Merchandise Mart, howev-
er, believes consumers get the
most out of the offerings at The

Mart when shopping with a
professional interior designer,
says Jeanne Fisher, managing
director of marketing, Design
Center Division, Merchandise
Mart Properties Inc. To help
shoppers find a designer with
whom to work and shop, The
Mart offers offers Designer
Portfolios, an online resource
of more than 50 area designers
set up to help consumers find a
design professional to work
with (see www.merchandise
martdesigncenter.com and click
on the Design Portfolio logo).
But for those who want to go it
alone, Frank Keshishian, who
founded L.A. Design Concepts
in 1988, and originated this
service, says, “Many consum-
ers today are more confident
and know what they want. A
lot of them have good design
capabilities and they don’t
need full design services. This
[service] provides them with
the ability to shop on their
own.”

Call L.A. Design Concepts at

310-581-3774 or visit www.la
designconcepts.com.

— Mary Daniels
KN ow I o Homeown-

e erslooking

to get educated about lighting
design might want to check out
this free hourlong seminar
starting at 4:30 p.m. March 28
at (and sponsored by) New
Metal Crafts, a lighting design,
manufacturing and restoration
company in the River North/
Gold Coast area. The seminar
is titled “Effective Uses of Light-
ing in Residential Applications.”
And it will address proper
location of lighting in a room,
the variety of lighting avail-
able, “green” lighting and
restoration of lighting fixtures
among other topics. Presenters
include Deerfield-based archi-
tect Bud Dietrich, Rick Glick-
man of Dream Kitchens in
Skokie, and Paul Jurkschat,
senior lighting designer at
New Metal Crafts. Reserva-
tions are required by Friday.
Call 312-787-6991 or register by

e-mail atinquiries@newmet-
alcrafts.com.

812 N. Wells St., Chicago,
www.newmetalcrafts.com

— Karen Klages
B UY I o In celebration

e of spring —and
what is traditionally consid-
ered to be the the start of Rose
wine drinking season — a
glamorous way to sit pretty in
pink will be introduced Tues-
day by Veuve Clicquot, in col-
laboration with international
design luminary Karim Ra-
shid. The limited-edition pink
loveseat, designed by Rashid as
a fresh take on an 18th Century
armchair, is made in Italy of
fiberglass on a metallic base. A
single loveseat takes three days
to produce. Each comes with a

Veuve Clicquot
will introduce
this limited-
edition Karim
Rashid-designed
loveseat on
Tuesday.

/

certificate of authenticity and
a serial number and is under
warranty. Beginning Tuesday
(don’t look for it before that
date) the loveseat will be avail-
able at www.E-Clicquot.com.
— M.D.

SU RF IT. It seems like a

¢ long time com-
ing, but the American Institute
of Architects has (finally) put
together a stand-alone Web site
(How Design Works for You)
dedicated to helping consum-
ers navigate the architectural
design process. Although the
site address is a bit cumber-
some, the site itself is anything
but. It does a fine job of demys-
tifying the process of selecting
and working with an architect
on all sorts of projects — in-

cluding building a new home
or remodeling an existing one.
A local architect finder, in-
formation on AIA Contract
Documents and a nice chunk of
information on sustainable
design (including an online
video case study of an eco-
friendly home in Minnesota)
can be found here. Visit http://
howdesignworks.aia.org.

—K.K.
TE LL U o About your

e house and
garden walks. We will publish
house walks in April and gar-
den walks in early May. Please
send house walk information by
March 26 and garden walk in-
formation by April 2. E-mail or
mail typed information (time,
date, place, organization, ad-
mission fee, phone number for
the public to call as well as the
name and daytime phone num-
ber of a person we can contact)
to:
Home&Garden
Chicago Tribune
435 N. Michigan Ave.
Chicago, IL 60611

Send e-mail to:
home&garden@tribune.com
kklages@tribune.com,
mdaniels@tribune.com

WINDOW REPLACEMENT

CHANGE FOR THE
BETTER WITH
ENERGY STAR

of the Andersen® name.

m Visit our showroom:

2300 Ridge Drive
Glenview, IL

With over a million energy-
efficient windows installed
in more than 200,000
homes, Renewal by Andersen

delivers quality and professionalism worthy

For a free consultation or information packet:
aCall 1-866-836-2748 (coll-free

m Visit renewalbyandersen.com

Save $5 00
Or * on 5 or more

Save $300) &
or

NO PAYMENTS, NO INTEREST*

wnit 2008

when you purchase 5 or more windows or patio doors

rejaladal

64%

more
ener

efficient!t

on 7 or more
windows or
patio doors

BY ANDERSEN"

T As compared to ordinary single pane glass.

* DETAILS OF OFFER — Offer expires April 7, 2007. Not valid with other offers or prior purchases. Financing available with approved credit only.
Available only at participating locations. See your local Renewal by Andersen location for details. Some Renewal by Andersen locations are indepen-
dently owned and operated. License number available upon request. “Renewal by Andersen” and the Renewal by Andersen logo are registered trade-
marks of Andersen Corporation. All other marks where denoted are marks of Andersen Corporation. © 2007 Andersen Corporation. All rights reserved.
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